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RETAIL &
SHOPPING

This month we went shopping for our audiences'
opinions on retail and shopping in Northern Ireland.
Whether it's online or in-store, we uncovered things

like shopping habits and thoughts on the retail
londscape here. Take a look at a snapshot of this
month’s survey results below.

PREP BEFORE DELAY FOR SHOPPING
PURCHASE DISCOUNTS SELECTION

44% say they research what they 38% often delay purchases to wait 51% shop in a variety of retailers vs.
want before going shopping for sale events and discounts 19% who shop in a select few
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New additions to NI Northern Ireland shopping scene
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Shopping budgets, lists & treats

29%
say they stick fo a make a pre-planned say they usually freat
budget when list of things to buy themselves to
shopping when shopping something new on
pay day Tesco Sainsbury's Asda Marks & Iceland LDL
Spencer

For more results visit workshopplay.ie/opinions



