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Online purehasing

In April 2022, we explored our Northern Ireland urbanites’ opinions on the theme of ‘online purchasing’.
We're all spending more time online than ever before, whether that's shopping, gaming, banking,
stfreaming TV shows or even ordering food! Perhaps it's fo save money, for convenience or simply for
enjoyment, either way this fime fime online is converting to,spending! Here's a snapshot of what our
Northern Ireland Urbanites fold-us...
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Food online Fast food smartphone app rewards

We asked our community how likely they would be to download a
fast-food smartphone app if it offered rewards, perks, and incentives?
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Formore insights and opinions visit:

workshopplay.ie/opinions



