
1 in 4 don’t have a particular time they 
go on holiday

18% like to holiday in September

Holidays

We issued this survey to the work.shop.play. audience panel during April/May 2023. This is a snapshot of what our ROI urban audience told us. Want to hear more from them? – contact us at 
Antoinette.ocallaghan@global.com or Emma.brennan@global.com

Urbanites are holidaying…

At Home
24%

Abroad
76%

DREAM 
FESTIVAL/CONCERT 

HEADLINER

with…

13% 36% 38% 12%
Solo Partner Family Friends

when…

paying for their holiday with…

Savings
79%

Credit Card
10%

33% prefer 
going back to 
places they have 
been before

love discovering 
new 
destinations

34% of urbanites holidaying 
in Ireland/Northern Ireland visit 
tourism websites for inspiration

Download 
movies for their 
journey

Create a holiday playlist

Pack food for 
the plane

Spend money on gifts for 
themselves at the airport

28%

32%

41%

42%

Time and Money are key influencers on 
holiday destination choice for Urbanites…

Value for money
67%

Price

65%
Convenience

48%

Activities
39%

Time it takes 
to get there

31%
Food

31%

Urbanites top type of holiday…

68% 39% 38% 27%
Relaxing Beach Cultural Adventure

Travelling 

Abroad

67% 


